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Dott.ssa Sonia Anania

Specialista in Comunicazione e Social Media

http://it.linkedin.com/in/soniaanania

@SoniaAnania

sonia.anania@gmail.com
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Google CV
Google  "sonia Anania® &l HH

Web Immagini Notizie Video Maps Altro = Strumenti di ricerca 0

Circa 1.630 risultati (0,61 secondi)

Sonia Anania | LinkedIn

https://it.linkedin.com/in/soniaanania

Milan Area, Italy - Communication & Social Media Specialist

Visualizza il profilo professionale di Sonia Anania (Italia) su LinkedIn. LinkedIn & la rete
professionale pit grande al mondo utilizzata dai professionisti come ...

Sonia Anania (@SoniaAnania) | Twitter
https://twitter.com/soniaanania ~ Traduci questa pagina

The latest Tweets from Sonia Anania (@SoniaAnania). Communication & Social Media
Specialist #training #speaking #consulting. Milan.

Immagini relative a "Sonia Anania" Segnala immagini non appropriate

A HRVELS

Altre immagini per "Sonia Anania"

Sonia Anania, Communication and social media consultant ...
www.slideshare.net/soniaanania * Traduci questa pagina

View all of Sonia Anania's Presentations. ... Sonia Anania. Following Follow
Processing... 2 SlideShares - 3 Followers. x ...




* THE MINDSET DIVIDE *

People use different social networks for different reasons.
Take a closer look at how personal and professional networks compare.

PERSONAL NETWORKS @ PROFESSIONAL NETWORKS

EMOTIONS DIFFER DRAMATICALLY IN BOTH

Nostalgia * Having fun * Distraction Achievement * Success * Aspiration

Professionally when I network,

Personal networking is for old
school buddies. For good old it’s for information I can use to

do my job better.”

memories...parties.”




WHY DO PEOPLE USE SOCIAL NETWORKS?

SPEND TIME INVEST TIME
Users are in a casual mindset, In this purposeful mindset, users invest
often just passing the time. time to improve themselves and their future.

Socialize 1 Maintain
Professional |dentity

w 5 Make Useful

Contacts

J Search for
Be Entertained @ 3 9 Opportunities
4 @ Stay in Touch

Stay in Touch

Kill Time
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| 3 pilastri del successo di LinkedIn

|dentita l Network ‘ Conoscenza

Chi sono Chi conosco Cosa so fare




Il profilo

Gretchen Rubin

Greater New York City Area | Writing and Editing

Current
Education

Know Gretchen?
Connect

self-employed
Yale Law School

Y7 = m Contact Info

Published by Gretchen

%

Do You “Interview for Do You Love Simplicity or Does Waiting in a Line
Pain?" Why It's a Bad Abundance? And the... Drive You Crazy? 8

Reasons...
May 13, 2015

Idea May 15, 2015
May 18, 2015

Background
Ré Summary

Gretchen Rubin is the author of several books, including the #1 New York Times and
international bestseller, The Happiness Project. Her books have sold more than two
million copies and been published in more than thirty languages.

In her current book, Better Than Before (forthcoming 2015), she investigates the
multiple strategies she's identified that help us make and break our habits.

Millions of people read her blog each year, where she reports on her daily adventures in
the pursuit of happiness and habits.

With her work, Rubin has emerged as one of the most thought-provoking and influential
writers on habits and happiness. She's known for her ability to distill and convey
complex ideas in a way that's accessible to a wide range of readers.

Rubin is much in demand as a speaker, at places such as GE, Google, Linkedin,
Accenture, Procter & Gamble, Yale Law School, Harvard Business School, and
Wharton.

She has appeared at numerous conferences, such as SXSW, World Domination
Summit, the 92nd Street Y, 5x15, TEDx, BlogHer, the Atlantic, Alt Design, Q Cities,
Behance'’s 99u, West Point, Lucid, and the Texas, Massachusetts, and Pennsylvania

3 hitps:/iwww.linkedin.com/in/gretchenrubin

See more »

Ads You

PhD
in

ard [[fluencer

Bestselling writer about habits and happiness www.gretchenrubin.com

1,538,620

followers

May Be Interested In

EMBA in London

Flexible MBA for N
Consultants.#11 for
nAarAaantasa mnArAaAnA AR

A Storyteller's Portfolio
David helps brands tell

their stories.

EDHEC PhD in finance
Earn the ultimate degree
for finance professionals

People Also Viewed

Katya Andresen
CEO at Cricket Media/ePals

Arianna Huffington
President and Editor-in-Chief
at The Huffington Post Media
Group

Trish Regan

Anchor, FOX BUSINESS
NETWORK & Columnist, USA
Today

Richard Branson
Founder at Virgin Group

Bill Gates
Co-chair, Bill & Melinda Gates
Foundation

Randi Zuckerberg
Founder & CEO at
Zuckerberg Media

Barack Obama
President of the United States
of America

Nancy Lublin
CEO at DoSomething.org



Chi conosciamo: un network di professionisti

Universita Politecnica delle Marche

Ancona Area, Italy

Home Students & Alumni Recommendations
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Explore Careers of 13,447+ Alumni

Where they work What they do
Saipem 123 Engineering 2,303
Indesit Company 118 Sales 895
Loccioni Group 102 Research 806
Ospedali Riuniti Ancona 98 Information Technology 729

more * more *



Piattaforma di contenuti professionali
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Perché ottimizzare il profilo LinkedIn?

* Perché e il primo biglietto da visita per espandere la propria rete di relazioni
professionali

* Perché si e piu facilmente rintracciabili dall’algoritmo di LinkedIn all’interno di
un network di 467 milioni di utenti e quindi notati dai “recruiters” e
professionisti che utilizzano la piattaforma

* Perché il profilo LinkedIn e ottimizzato per I'algoritmo di ricerca di Google;
avere un buon profilo LinkedIn e fondamentale per il proprio personal branding



Crea un profilo efficiente e dettagliato

. Profile Strength

)
: . All-Star
:

W G o Wiy e - aci
o i did el i -1 o
. -
‘ - — * i
ke LT “

Q Excerunce

Vermurs Caphsl internship
Berimus Yeraawa

Carshct s rovosms o 20 1 i corscrses vl oot vy Pt o o b s

% o, i by
e 519 e

NIROGUCTION
TO VERTURE
CAPTAL




SUGGERIMENTI PER IL
PROFILO



Aggiungi una foto professionale

Utenti con una foto
ottengono 11 volte piu
visualizzazioni del profilo




Scrivi un titolo avvincente

Spiega cio che fai
Limite di 120 caratteri

Usa Keywords

Mostra passione e valore

Leonardo Intriago

#DelightingClients with Strategic Social Recruitment Advisory |
Milano, Lombardia, Italy | Internet

Linkedin | Italy, Nordics & Middle East
LinkedIn | ltaly, Middle East, PwC, AIESEC
Universita degli Studi di Milano

I v | -

Current
Previous

Education

Reid Hoffman

Entrepreneur. Product Strategist. Investor.

SSan FTaNTISCe Bay ATed | et

Current LinkedIn, Greylock, Airbnb
Previous shopkick, Zynga, College Eight, UCSC
Education  Oxford University

Know Reid?
Connect

Andrea Attana'

Enterprise Relationship Manager @ LinkedIn (and | love itf

ltaly | Internet

Current Linkedin Italia
Previous LinkedIn, SAP AG, Twincom
Education  Universita Cattolica del Sacro Cuore



Riepilogo: racconta la tua storia

Limite di 2,000 caratteri Elena Lidonnici st *

CCO Chief Commercial Officer for Tessin Clinics at Genolier Swiss Medical Network
Ticino, Switzerland | Hospital & Health Care

Current Genolier Swiss Medical Network, Public and Private Sector Strategic Consulting
Previous  Advanced Management Centre US| Universita della Svizzera italiana, Alumni

Politecnico di Milano, UNHCR headquarters Geneva
Education  ValoreD - In the Boardroom - 4th Class

| Endorse i L connections

Scrivi in prima persona

Spiega cio che fai

Eé Summary

2014 - 2015
- "In the Boardroom”- Valore D program
- Assogestioni Induction session for independent Board Members

Usa Keywords

Evita buzzwords
My 18 years working experience in very different realities and with cross-functional experiences, took me
to specialize in leadership roles gaining a strategic overview of the context, its constraints and

L. management needs. Actually working in the hospital and healthcare sector we're I've previously acted as

Esprl mi il tuo valore a volunteer. Marketing and Communication on a solid Commercial base is my strenght. Honored in Dec.
2014 with the prestigious recognition as "woman selected to sit on Boards of Directors of Italian listed
companies" - just 270 women in ltaly- after attending the program In The Boardroom promoted by Valore
D, the leading association in Italy for prominent corporates and financial institutions committed to

Termina con una “call supporting female leadership. I've a deep knowledge of the dynamics of a large family firm - working in

] ” Retail/Consumer Products - which was followed by experiences in the education field and in public and
to action private prestigious realities that allowed me to move with agility in complex organizational contexts in
different countries. I've the ability to build and manage relations networks at a high level and long-lasting
relationships.
Marketing and communication senior professional | CCO IChief Commercial Officer | Candidate Bod

Inse risci |e tue member | Director | Management | Business strategy | Born achiever | Organizational and prioritization
skills IOrganizational mindset | Swot analysis and problem solving | Clear and focused in stressful

competenze situations | Easily oriented in new situations | Journalist and PR Professional | Executive Master in
Communications Management | Graduated in Business Economics majored in Marketing



Riepilogo: racconta la tua storia

Add Media: [ Document [&Photo 2 Link (@ Video T¥ Presentation

Loguercio is a frequent speaker at industry events around the country including Search Engine
Strategies, IAB Forum, Search Marketing Forum. He has written bylined articles for numerous italian
publications and is the author of the book "Le nuove vie del marketing digitale" in 2001.

He served on the european working group of SEMPO, the Search Engine Marketing Professional
Organization.

Specializzazioni: search marketing, search engine optimization, search advertising, web analytics, web
marketing, online advertising, social media marketing.
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Marco Loguercio, keunder & CEQ. FIND - @marcologuarco
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Includi esperienze di volontariato & cause

@ Volunteer Experience & Causes

Board Member
A Ban Against Neglect (ABAN)

March 2012 — Present (3 years 2 months) | Economic Empowerment "ql

ABAN works with street girls in Ghana to teach them a trade (sewing), help them make money, and
prepare them for a future off the streets. These girls sew products out of local fabrics, and plastic water
bags -- we sell those products around the US and at aban.org.

Volunteer
Menstrupedia l‘%
January 2015 - Present (4 months) | Children Menstrupe vdia

Menstrual health adversely impacts millions of lives. Menstrupedia will enable parents at scale to teach
their daughters about this topic in a way that would otherwise be taboo.

Volunteer 4
Rising International i l ) '

March 2011 — Present (4 years 2 months) | Civil Rights and Social Action international

Giving someone the gift of education and seeing what they can accomplish is one of the most satisfying
experiences l've ever had.




Compila la sezione Formazione

4:{ Education

InseriSCi |e SCUOIe Che Universita Politecnica delle Marche

Abilitazione all'esercizio della professione di Ingegnere, Iscrizione all'Albo Professionale n.
3921

hai frequentato 2018

Seconda sessione anno 2014 - Sez. A - Settore Civile @ Ambientale

Universita Politecnica delle Marche

S pecifl Ca gl i a n n | Ingegnere Edile, Ingegneria Edile Magistrale, 110/110 lode

2012 - 2014

Tesi svolta sulle Reti di Imprese nelle procedure degli Appalti Pubblici: analisi dei profili gestionali ed
applicativi relativi alla partecipazione alle gare ed all'esecuzione del contratto. Lo studio parte dalla forte
presa di posizione di non voler "appiattire” le Reti alle RTI nelle procedure di gara, cosl come ora

A i u n i C O rS i semplicisticamente indicato nella Determinazione del Maggio 2013 da parte dell' AVCP. Si & giunti per
g g g via analogica alla produzione di una valida articolazione del nuovo soggetto in esame.

Arrichisci con i media

Frontespizio

Universita Politecnica delle Marche
Ingegnere Edile, Ingegneria Edile Triennale
2008 - 2012

Liceo Giacomo Leopardi
Diploma di maturita, Scientifico ad indirizzo Linguistico, 94/100

2003 — 2008



Aggiungi skills & competenze

Quali skills ti appartengono
e caratterizzano il tuo
personal branding?

Aggiungere skills al tuo
profilo ti consente 4 volte di
piu la possibilita di essere
visualizzatomore

Endorsements convalidano
la tua storia professionale e
aggiungono credibilita alla
tua esperienza

Si possono aggiungere fino
a 50 Skills

.ﬁ‘, Skills

Top Skills

a SaaS

E Entrepreneurship

Enterprise Software

m Project Management

m Management
m Cloud Computing
m Business Development

New Business Development

Tooey also knows about...
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m Lead Generation E Software Development E Strategic Planning

a Construction Management ﬂ Project Planning m Ruby on Rails

m Cloud Applications m User Experience m Salesforce.com

m Web Development m Business Strategy m Mobile Applications

a Web Application Design u Team Leadership u SEO See 25+ >




Traguardi raggiunti

Traguardi raggiunti

Pubblicazioni

Elenca le tue pubblicazioni per
avere 7 volte pit probabilita che
ti trovino.

Certificazioni

| membri con una certificazione
ricevono 5 volte piu
visualizzazioni del profilo.

Brevetti

Metti in risalto le tue
competenze e la tua capacita di
innovare

Votazione esame

Se hai superato un esame con
successo, puoi inserire qui il
voto.

®
®

i

Corsi

Elenca i corsi che hai seguito o
che stai seguendo.

Progetti

Aggiungi progetti interessanti
per dare prova della tua
esperienza.

Riconoscimenti e premi

Mostra i riconoscimenti che hai
ricevuto.

Lingue
Mostra in che modo puoi essere

adatto per un lavoro o
un’opportunita all’estero.

Organizzazioni

Fai sapere in che modo
contribuisci alle cause che ti
stanno a cuore.

® ® » O



Personalizza il tuo url

http://linkedin.com/in/name

Barack Obama 3 [lfluencer

President of the United States of America
Washington D.C. Metro Area | Government Administration

United States of America
US Senate (IL-D), lllincis State Senate, University of Chicago Law School

Harvard University

Know Barack? 1,897,763
Connect I

Y hitps://www.linkedin.com/in/barackobama

OBAMA @' BIDEN

A

W M Contact Info

& Websites  BarackObama.com Find your next

nnnarbhiinitu




e diffondilo!

http://linkedin.com/in/name

E-mail signature @ Business Cards @

Inserisci lo URL del tuo profilo nel biglietto [ -]
da visita per aumentare la visibilita del tuo e
profilo e ampliare i contatti

Inserisci il LinkedIn §°"'f ?":"_" e bt
. ecCialista in comunicazione ¢ 1a edia
URL nella firma della s

TIT DOV eI IS

tua posta elettronica ——————® 0. /it linkedin.com/in/soniaanania

Curriculum Vitae @ Twitter, blog or other social media accounts @

Inserisci lo URL del tuo profilo nel Curriculum = [q
Vitae per fornire informazioni dettagliate sul tuo = __ = __ %%
percorso

Sonia Anania

e Communication & Social Media Specialist
Q@ Milan
& itlinkedin.com/in/soniaanania

(® Iscritto a luglio 2011



Gestisci la tua privacy!

i

@ Privacy £ Communications
Basics Basics
Third parties
Email addresses Change
Subscriptions Add or remove email addresses on your account 3 email addresses
Phone numbers Change
Add a phone number in case you have trouble signing in 1 phone number
Change password Change
Choose a unique password to protect your account
Language Change
Select the language you use on LinkedIn English
Name, location, and industry Change
Choose how your name and other profile fields appear to other members
Where you’re signed in Change

See your active sessions, and sign out if you’d like

4 active sessions



Compilazione del profilo LinkedIn per la sua ottimizzazione:

v impostazioni privacy

v'informazioni di base (Paese, localita, settore)

v'informazioni di contatto (Indirizzo di posta, telefono,
sito web...)

v'personalizzazione URL

v'foto profilo

v'titolo

v'riepilogo

v’ esperienze

v competenze

v’ formazione



